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FASHION NEWS

Wiath duty-free Prada, Gucct and McQueen you can

take off in style at the newly opened Termanal 5. ..

THE new Terminal 5 building
opens at Heathrow airport
this Thursday and not only is
it a feat of architectural
engineering, it’s a godsend for
shopaholics — there are more
than 40 of our favourite
fashion haunts under one

impressive roof. /j

We can’t wait to visit. Never mind
the holiday, with all those high- |
end lux stores housed in such
close proximity to one another,
Terminal 5 is surely going to
become the shopping destina- = /
tion of the year.

Fashionistas should make f‘ [
sure they leave plenty of 4
time for ‘check in’ — our
newest pseudonym for
shopping. Of course, the
best bit is that this is a
tax-free haven, so your -

08

designer goods are notably cheaper.
But, that aside, each brand has also
created limited edition items that are
only available at the airport.

For example, Links of London has
a luxurious new ‘charm bar’, where
you can pick up a seriously cute
travel charm bracelet, complete with

2~~~ mini bikini and aeroplane.

}h Along the same lines, Paul Smith

has designed an exclusive Globe
1 luggage collection, with stylish
| weekend bags and suitcases

the discerning traveller. A

There’s an exceptional |
= range of accessories,
:ﬁ; including Bulgari |

and handbags, Gucci
sunglasses and Prada |
b ready-to-wear.

Each store has |
been individually |
7 designed to excep

adorned with world maps for gmm.

tional standards, but the most
visually breathtaking must be the
staggering 10,000 sq ft Harrods out-
let, home to the likes of Missoni and
Alexander McQueen.

For travel accessories, make a
quick detour to Smythson for wallets
and passport covers, Mont Blanc for
luxury pens, and Mulberry for their
new oversized patent Roxanne bag.

A word of warning: be careful not to
go too overboard with all that temp-

tatlon around you. If you splash all
g » your cash in the
| departure lounge
you might find you
(| don’t have enough
| left to go on holiday
p— and then where
will you wear that
new Prada bikini?

W VISIT www.

terminal5.ba.com
> for more details.

with designer pieces you can
pick up at Terminal 5, such as
this yellow Mulberry bag and

pink Smythson brushes kit

Jet set chic: Travel in style = -

YOUTHINATUBE

EVER wondered how
Hollywood A-listers
Charlize Theron, Halle
Berry and Beyonce
Knowles (left) always
look so fabulous on the
red carpet? Their
biggest beauty secret is
that they are dedicated
fans of iS Clinical Youth
Complex —the latest
skincare brand to take
the U.S. by storm. Set to
do the same on these

shores, this quick fix
anti-ageing product
provides immediate
wrinkle reduction
within one hour, while
rebuilding the skin from
within for both rapid
and long-term results.
This looks set to be the
new Creme de la Mer.

W iS Clinical Youth
Complex, £128, available

exclusively at
www.victoriahealth.com
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DON'T MISS
the greatest

SHOW

of the last
IOO YEARS

Celebrate 100 years of the Ideal Home Show
Now on 'til 6th April 2008 - Earls Court

visit www.idealhomeshow.co.uk or call 0844 415 4144
This year's ‘must see’ show features ‘Century Street, a trip back
through the last 100 years of innovation; the amazing Eco House;

the ultimate Dream Home and lots, lots more.

[ ) Imlqa.-aul

*Advance ticket bookings only.

Feel-good Bolivian gold
that won’t cost the URTH

NEW eco-luxe company URTH
has enlisted the help of Notting
Hill’s most famous jewellery
designer, Pippa Small, to create
their must-have URTH leaf
necklace — Lily Cole (right) and
Emma Thompson have already
been spotted wearing theirs.
This is jewellery with a
conscience — each pendant is

The bold and beautiful

JIMMY Choo launches its first
sunglasses collection this
spring — and it’s going to be
BIG. Quite literally. Inspired
by vintage frames from the
Seventies and Eighties, one
pair in particular stands out.
The ‘Boo’ style takes the
notion of ‘oversized’ to a
whole new level
they are so huge they cover
most of your face. Available
in black and white, these
shades are not for the faint-

handmade by Bolivian
goldsmiths, and all profits go
towards building a school in the
mining village of Antanimbary
in Madagascar. New jewellery
and feeling virtuous? It doesn’t
get much better than that.

B THE necklace costs £180.
All profits go to the community.
Go to www.urthjewellery.com

hearted. Celebrity fan Jessica
Alba has already been
papped in hers, so we’re sure
they’ll be a massive hit.

B PRICES start from £185.
For more information go to
www.jimmychoo.com
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